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Ry~ LN VN A 16th Annual, THE FINAL WALK Friday, Oct. 30, 2026
WINE PULL or VOGUE
SPONSORSHIP LEVELS RUNWAY RED CARPET AUCTION TABLE TRENDSETTER ALl BUSESS
SPONSORSHIP $7,500 $5,000 $3,000 $1,500 $600
Number Available Exclgsive Four Four Six Six
Admission Tickets 8 8 8 8 2
RESERVED VIP TABLE (1) 8 guests 8 guests
. 2 guests
Appetizers & Beverages + front row +front row 8 guests 8 guests
. . at shared table
served at reserved table location location
Drink Tickets 8 8 8 -- --
T'Shirts 8 8 L L L
Project Funway themed
Ad in Event Program Full page 1% page Y. page V. page Y. page
Logo/Name Representation - .
on promotional poster ‘v‘ " " “
on Fresh Start's website A
in Slideshow - -
Social Media mentions 4
Sponsor Table Branding vd S
+sponsor signage at event r +signage at wine or B
v auction table
s L IR iti : Event program ads (limited quantity) available for
ponsor Level Recognition +Save the Dates | +Save-the-Dates individual purchase: a ¥ page ad is $250.
tact Angie Tayl Alllitems . : : :
Contact Angle ay o +pressRelease | Project Funway is a benefit for 501(c)(3) nonprofit Fresh Start, ®
Development Coordinator, R e recoo T .Y . . :
. a transitional shelter for women experiencing homelessness,
angiet@freshstarthome.org or 0 2 . .
minutes and the only NARR-certified organization in Nebraska.
(402) 205-0697, or UBT
cindief@freshstarthome.org. | Fu 8 0 e trust Learn more at www.FreshStartHome.org




